Section B – Who is the author

About the author

“I get the impression from his report that he is an able pupil, but he chooses when to work”    

 School Report, July 2004

“Yeah, it probably was one of the worst interviews ever”     

  My boss, December 2008

“I can see you being Prime Minister someday”     

  Politically unconcerned housemate, 2010

--------------------------

It was the Septemer of 2007 and this bandan-clad young man was thrust into the harsh light of the real world and told to “get a proper job”.

Not cut out to flog penthouses and drive a mini (and with very little to offer anyone in general), I fortuitously ended up with a job as the office dogsbody at a fledgling online ad-agency. And the rest is history.

Now armed with two decades (*cough*) of agency experience, a computer to hide behind and dissatisfaction with HBO drama, I’m here to show the truths and debunk the myths of the glamorous world of advertising in the 21st Century.

---------------------------

Section C – Home page – Center

Welcome to…

A wild eyed intro

To agency life

I lived amongst them for three years

On rollover

?

Says who? Just so you know, the people who talk that way think that monkeys can do this. They can't do what we do, and they hate us for it.

Don Draper when told sex sells

---------------------------

Section D – What is ‘What Maketh the Mad Man’

Having cut my teeth and various other parts of my body for three years in the mysterious world of online advertising, the time has come to out some of the strange truths of this shadowy industry’s underbelly.

Armed with hundreds of words of advice, both great and terrible, stories to delight and appall, I have set about breaking this industry’s Masonic code of silence to reveal the secrets to success and survival.

You can test yourself to see where you belong in the world of the Mad Men, or find out just how ‘French’ you can get with your vocabulary. Or you can just have a root around and learn a bit more about What Maketh the Mad Man…

---------------------------

Section E – Roles landing

You’re better off being at the bottom of a ladder you want to climb than half way up one you don’t. But what if you don’t know where the ladder is? Or where it goes? What if you’ve never even heard of a ladder?

Find out what the modern day Mad Men get up to and how they got there and then see how you fit the bill.

---------------------------

Section H – Role 1 – Client Services

Back in the 50s and 60s, these guys put the ‘mad’ in Mad Men with their boozy breakfasts, long lunches and swanning around like the charming 007s of the ad-world. The mid-day Martinis might not be so frequent but the game hasn’t changed - you’re job is to keep the guys with the money happy.
What you do: Keep clients happy by guarding their brand and making sure the money is spent wisely. Grab new business. Temper the urges of wild creative people. Send e-mails - thousands of them. Hourly. Waste paper.

How you do it: Have a close and intimate relationship with your BlackBerry. When asked to figure out the cost of transporting a polar bear to Mumbai, do it. Massage egos. Get really close with your BlackBerry.

The good part: The odd swanky lunch. Glowing praise from clients.

The bad part: Visiting clients in industrial parks. Getting bollocked because the creative team thought the polar bear in Mumbai needed to have a jet pack and a light saber.

Often heard saying: “Oh...right. Yeah. I’ll find out about that for you...”

Section I – Role 2 – Project Management

Do you love making lists? Is your wardrobe organized by colour and cross-referenced by season? If everything around you has to be organized into a Zen-like state of calm and unity, you might just be cut out to be a project manager.

What you do: Not too dissimilar to a prison warden – try to keep the fundamentally uncontrollable under control. Make sure projects are completed on time, to spec and to budget by effectively managing your resources.

How you do it: By hook or by crook. Understanding the process of production and how long it takes. Being diplomatic with clients and coworkers. Keeping your head when all about you are losing theirs. Thick skin required. Caffeine.

The good part: Delivering good work on time to appreciative clients. When you do your job well EVERYONE loves you.

The bad part: Its really hard to do your job well. The majority of your co-workers hate you for referring to them as ‘resources’ like a First World War General.

Often heard saying: “I don’t suppose you could do me a huge favour? It’ll only take a minute…”

---------------------------

Section J – Role 3 – Creative Department

If you have a way with words or an eye for aesthetics then this is where you should set about building your cluttered and colourful home. Add a touch of arrogance and elitism a devastatingly cool taste in everything and you’re well on your way to being a creative.

What you do: You paint the pictures or write the words that make the internet what it is. Come up with ideas. Apply a skillset you mainly developed in primary school. Complain.

How you do it: 

i) Appreciate that purple on red makes for a shit colour scheme. Look moody.

ii) You know the difference between its and it’s/ Look a little less moody.

The good part: Having your ideas implemented. Winning prizes and pitches on the back of your work. Everyone who doesn’t know you thinks you’re really cool because you’re business card says ‘Creative’ on it.

The bad part” Mind-blowing amendments from clients at 1 in the morning. Realsing you aren’t as cool as you once were because you have developed a terrifying obsession with fonts and/or appropriate use of the semi-colon.

Often heard saying: “No…I’m not doing that…Why? Because it’s a fucking terrible idea, that’s why!”

---------------------------

Section K – Role 4 – Technical Department

The newest breed of Mad Man, the techy remains an enigma to many still. You rock the biggest headphones. People are weary about approaching you. You speak many ‘languages’ but only computers and MIT students understand you.

What you do: Turn the flowery work of creatives into something hard, practical and functional. Hate Flash. Confuse people and make them nod along in agreement.

How you do it: I…I don’t really know. By having a couple of pints at lunch? Being a bloke?

The good part: The ancient advertising traditions of drinking on the job and masculinity are still upheld. Your co-workers find most anything you do very impressive. People don’t like to hassle you.

The bad part: All guts no glory. Everyone knows Michelangelo painted the Sistine Chapel but no one has a clue who Giovannio de Dolci is…

Often heard saying: “Don’t worry. Its not worth explaining…You wouldn’t understand anyway.”

---------------------------

Section F – Roles – Quiz Q and A

Q1 If you were a character in a film, you would be:

Piers Brosnan in Goldeneye

Val Kilmer in Top Gun

Johnny Depp in Blow

Russel Crowe in A Beautiful Mind

Q2 Facebook is:

A key part of Social Media Strategy

A distraction

Research

F(B)ML

Q3 What sort of music do you find yourself listening to when you’re working?
Green Sleeves on loop down a telephone
Calming whale sounds

An obscure and frenzied fusion of jazz and instrumental hip hop

Sludgy shoegaze through a huge pair of headphones

Q4 Your dress sense is often described as:

Dapper

Co-ordinated

Totally Fucking Mexico

Functional

Q5 You take your first drink of the day:

On the expenses account

Once the job is done

In Shoreditch

At lunch

Q6 Heaven is:

Well suited for telecommunications 

Organised, well maintained and on time

White plastic and brushed steel

Validated

Q7 Hell is:

Slough Business Park

Messy

Beveled, embossed and lens flared

Built entirely in Flash

Q8 When you get home:

I check my email. Twice.

I have a glass of wine and some Neurofen

I’m inside a living art exhibition

It means I got kicked out of the pub

Q9 Fun is:

Work!

Feng Shuing the kitchen cupboards

Passé

A variable

Q10 When I sleep I dream of:

Sleep is the cousin of death

An empty forest

Undiscovered colours

Electric sheep

---------------------------

Section G – Roles – Quiz Results

Client Services

With your smooth talking ways, suited and booted look and raw adulation for your BlackBerry, you were made to work in client services.

You’ll spend your days schmoozing clients and desparately trying to stop the creative team from going off on tangents. It’s a thankless task but someone has to do it.

In the meantime go sip on a Martini and don’t let your eyes off that BlackBerry. It might be 3am here in the UK but anything could be happening in China...

---------------------------

Project Management

You’re penchant for list making and religious timetabling may come across as a bit anal and OCD to your friends but it’s a real bonus in your future career as a project manager.

Get ready to hassle and harass your team to get the work done on time and on budget – by any means necessary. The drones will hate you but the brass will love it.

For now get back to alphabetically arranging the contents of your fridge. Its just easier to find stuff that way isn’t it?

---------------------------

The Creative Department

Pretentious? Toi? Well, maybe a little bit. Its all just a part of your mysterious and cool image that makes you the creative spark that you are.

You’ll spend the first year or so re-sizing photos of toilet roll but after that its all meercats and talking bulldogs.

There’s gonna be a lot of very late nights and early mornings. But at least you’re one of the cool kids. For now, just get back to pushing those pixels or debating the relative merits of ‘and’ versus ‘&’.

The Tech Team

No one understand you? People weary about approaching you? Do you slip into PHP when your friends call for a chat? Its all part of the territory as a technical developer.

The often unsung heroes of the online advertising world, its your job to convert the cosmic renderings of the creative team into something that works and is useful.

Anyway, its lunchtime and those Stellas aren’t going to drink themselves. So get it down ya before you go plug yourself back into the Matrix or whatever it is that you do for fun.

